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EDUCATION TO INSPIRE SALES

Once you upskill with product knowledge, educate your clients on what is best for them.

TIP Schedule regular team huddles. Have everyone contribute - share a favorite product or a way they have Salons that
. - ' | .
successfully educated clients. Use these huddles to celebrate, upskill and motivate! are committed
to education
GROW 10%

PRODUCT & THE WAY TO
~CHNIQUE SETAIL SUCCESS

24/ Education Customized Education Learn how Daniel Mason-Jones educates his clients
L'OREAL ACCESS LEVEL LOYALTY and personalizes each appointment.

THE WAY TO RETAIL SUGGESS

PRE-APPOINTMENT DOHFIRMMIUN

When wu m..n;: the appontment, remind yo

len chack if they ane runni m oW on r.'md
wggusmuy ama with hair quastions so

\-wcanhsl Improve their daily styling.

NASHVILLE i 2 WELCOME & EXPLORE

Wz yOUr Chent, ke thaim fesl special -
seribel Invite them to shop around and point out
special promaotions.

8 PEH SDN&LIZ ED CGNSULTATI ON
,o

Mt will haciss thair
wd & recommendations.
S-hmw lm.wt D'N-‘I.Ic you will
Ibe using and why you specifically sebected
thosa for tham
SHAMPOO & RELAJC
Pampar your clants with thair taw dal
aducts. Again, uham rdnl)mu
wssing, why you selected tham, and a
special ischniques.
SE“."IGE & STYLE » Fivions YOLF CHN0S Erenicns puschinsésl and Lk sorme
st hiow they Typically wear thesr hair e 1o FLARL A K9 orgerizinion goos  kng wayl
.:n:loﬂw skyling tips i
L"Oréal products. Encourags your client to use = Hve o TEAM BUDDLE: Srare your lrve peoducts snd 1 ' B
SEmmmamiat | E—— atch this 3-minute video
fhiesy can recreate the look on ¢ « Bty ciig MRS LTS '
......
& N CHECKING OUT + ot IN-EALON PROMETIONS Ly sty et dosls
Shrw snoens appreciation for your clent. Recap vsam W0 and passing the Amq cﬂ'-l
‘the products ynuaalsdadspeuﬂaa far them 5 your chiants.
and hiw to use them. Make cherts s confident
REDKEN e chaso by b oo g s | A R MMAERS: o 20 i
SYMPOSIUM ) neaded. Ramind them that they “wear™ thes har
wnvery diay, so it's worth it . nuuﬂut vary step of tha chon! oumey,
crpiin, wht prockacts yOu 8r9 Usng, wiry and how
R G e s S T Y < G e A R s BU“_D r(}uR BusmESS - B & LOYALTY PROGR A by offirng your chsnts
JoLr sncdal communityg rewans and spocial offers

PLAY NOW

CLICK &
DOWNLOAD

CLICK HERE CLICK HERE FOR
FOR ACCESS LEVEL LOYALTY
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https://us.lorealaccess.com/learn
https://www.levelloyaltyrewards.com/
https://drive.google.com/drive/folders/1nqA9Wg4hS-rIyxgvCpV5vKEiVvfjR0f_?usp=drive_link
https://drive.google.com/file/d/1-jVuQFHX6sjzlG88VDuPhxgimg_bbqCZ/view?usp=sharing
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U2 CRENTE AN IRRESISTIDLLLE
A TN AREA

Effective merchandising can increase sales by up to 30%*

TIPS FOR ANY SPACE

Incorporate branded elements, shelf easels Clients will spend more time in a retall Maximize space with nesting tables
and informative visuals to attract and educate clients. area where they can explore and interact. and focal point displays.

MMatrix

* BN | REREFE

DID YOU
KNOW?

Sales increase 140%

for products featured ==
on a digital screen.

Learn more with

INOVSHOP
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https://www.inovshopusa.com/collections/motion-kits
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RETAILING RIGHT!

WITH LOREAL

87 % of salon guests say having thelir hair shampooed Is thelr favorite moment of the visit.,

SHAMPOO

38 39V90id g8

SERVICE UPGRADE

Offer an upgrade—a scalp

massage, hot towel treatment,
or conditioning treatment—and
speak to the benefits.

39V10id g
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/0% won't retun If they don't enjoy it.”

TREATMENT
MENU

Present an
enticing menu
to your client.
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FDUCATIONAL
VISUAL

Display visuals that
educate your clients about
services that solve their
hair challenges.

REDKEN I
- IGNITE YOUR
INNER SHINE

ACIDIC

WIN AT THE BACKHBAR

*Salon Emotion 2025
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O-F OFFER CLIEN

1 PROMOTION

Pass on the savings from distributor promotions to be competitive yet profitable.

—RVIC
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Access Service Menus & Promotional Signage

CL
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CLICK HERE
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VIOTIONS
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Strengthens mega Replenishes hydration in Igu:)SHI
damaged hair from even the driest and most 9
the inside, softens and poroushair = [ SEEEEEEEE == =0z00 SRR
smooths on the outside
R FINISH
Super gloss protecting Deep hydrating mask that
mask to protect your preserves curls and coils
color’'s inner glow & boost $45
its outer glow $30
$35
Ask About Receiving a Service $40
....................... $25
Your Sal
Logo H §25
| SERVICES
@\ Partial Highlights $150
Z Full Highlights $200
: Balayage $175
< (123) 456-7890
ww.yoursalon.co m
U) \\\\\ yoursalon.col

GET SALON HAIR =1

15% OFF

STYLIST FAVORITES

ASK FOR YOUR PERSONALIZED

BUNDLE TODAY

ntials | Post-Trip Reviva

Your Sal
Logo H
=%
| — Travel Kits for Gor: H G
Your Sal
Logo H
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Piclz a leart.

WIN a Prizel

Redeem during today’s visit.

Salon Partner
Logo Here
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Spring Your Hair Back to Life!

“SHOP
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Spring Your Hair Back to Life!
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https://www.levelloyaltyrewards.com/en-us/BrandActivation.html
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O INCENTIVIZE YOUR 'TIAM

Incentivizing your stylists will boost motivation, improve team morale and align stylists’
individual goals with overall salon goals.

PRIZE IDEAS Gift basket, Cash, Gift Card, Paid Day Off, Education Opportunity, 1st Choice Of Walk-ins.

B I N G 0 STYUST TOP SELLER SHOWDOWN TOP SELLER
N e SHOWDOWN
= e e ol ca | | ( ) Post a leaderboard in
e | m black out! | | ( ) the break area to keep
m || e | | = 1« ) track of product sales.
cieswnan | yung ot iy sghraard e ’7| ( )
=== = J
| | B || o BINGO CARD LEADERBOARD

PAIR UP A\ 4
SALES STARS: PARTNER EDITION PROGRAM DEAI_ I\/IE |N ﬂ,,
e SRR Help stylists learn from *Fun For Clients & Stylists*
S ) each other by pairing Clients draw a card with every retail purchase:
P ) up stylists with higher and |
| | ( ) lower retall to service Cards 1-10 = 10% Savings
| B ) (RTS) ratios. Jack, Queen, or King = 20% Savings
C y

LINK TO The stylist then keeps that cara.
LEADERBOARD At the end of the week, the stylist with the best

poker hand wins a prize!

WITH LOREAL


https://www.canva.com/design/DAGjCCiDnAo/9mgjrCltmj8BKWyEYwSPLw/view?utm_content=DAGjCCiDnAo&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGi21qJhc0/4HddqEeIbvJKQrRR462m9g/view?utm_content=DAGi21qJhc0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGnQUMH9zE/qOnfjAzCrPxvj32UIvLs0Q/view?utm_content=DAGnQUMH9zE&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

RETAIL > CONTENTS > GET SOCIAL Created in partnership with the
salon digital marketing experts at

Glammalic
Access FREE online health
check and digital marketing

audit with Glammatic.

Put a face to your salon, connect with your clients, and build a thriving lbrand.

As you introduce your new product lines, use these 10 Tips from the digital marketing experts at GLAMMATIC:

@ matrix & | @ redken y redkenpro ‘ @ matrix & 0 redkenpro &
Nueva York New York - New York Ve
| _ | - Position your salon as a

trendsetter by posting monthly
‘Trending Hair Looks’ roundups
tagging clients & stylists

Respond to DMs with
personalized videos

p—

Offer “Virtual Hair
Consultations” and
iNnvite followers to DM

Use geo-targeted
hashtags like #YourCityHair

SLEEPS or #YourCitySalon for

\

|
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ACIDIC BONDING ' | | E |
CONCENTRATE" : = |
|

C 0L N O

-==""" #REDKENRECIPE p

2 you pictures griamecwemn. L | YR e local exposure
Qa0 Qs V7 N1 Qe Qo yas RN (QuQevs W (OweQe v R
Humanize your brand with @ e - @ o @ oo
“Behind-the-Scenes” | Create “Save-Worthy”
stories 1 EEES Educational Content
shqde NfThe Year
2024
Ask Clients for feedback on
thelir visit via Polls and DMs Pin Your
to continue engagement Best-Performing Posts

)
Post Mini “Instagram-Only” | o 0x v - 10 Run Exclusive
Hair Tutorials Qi Qao | r— W) (Ome Qs Vs W) "‘DM-Only” Promotions

CandE b keep your ot pottag e 1 Ve
bl Vs o Protected and bouney, . s

i
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https://www.glammatic.com/get-started/?utm_source=loreal&utm_medium=brief&utm_campaign=retailingright
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U7 hNOW YOUR METRICS

N SUMMIT

RETAILING RIGHT WITH LOREAL

1

SALON BUSINESS CENTER

RETAIL Retalil . Service o Retail To Service
ASSESS PRODUCTIMVITY Revenue e Revenue s "RTS”
SUCCESS Goal: 20%

RETAIL Prior VWeek h .

5 OW ORDERS Retail Salos X 529% == Retail $ Order
2 #Guests/

X 9% e #UNITS

INVENTORY . it
MANAGEMENT | PROMO ORDERS

Double for Holiday Promos!

2 L O —  $BUDGET

2 [ - <
4 'u§~ ~= L a2

summir 8

| Retail Revo_’luﬁon

Summit’s Retail Revolution
will help refresh your
mindset, renew your retalil
conversation, and engage
more salon retail buyers.

CLICK HERE TO
LEARN MORE


https://myportal.summitsalon.com/course/ss365-revolution
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